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END SEMESTER EXAI\,TINATION _202&

Semester : 6th (Old)

Subject eode:,{MT:6CI8

INTRODTJCTION TO
VISUAE, COMMUNECATEC1Y

Fult Marks - 70

Tinne - Three hours

Thc figures in the margin indieate flrtrl marks
for the questions.

Enstructions:

1. Questions of PART-A are compulsory.

2. Answer Q. No. 8 {compwlsaryJ and any four
frsm the rest of PART * 8.

3" trElustrate your answers with suitable sketehes
and exarnples wherever necessery

PART _ A

Marks * 25

1. ehoose the eorrect answer :

{a} The plan or design or arrangernent of
something laid out is called

(i) Lay out

(iii) Tbxture



I

(i) Typolosry

(ii) Cave painting

(iii) Pictograms

(iv) None of these is correct

(c) The design and presentation of visual
information to convey ideas and concepts is

called ? 1

(i) Environmental design

(ii) Industrial design

(d) The design and presentation of visual
information for manufactured products is

I
(i) Communication design

(ii) Environmental design



(e) Communication means information,
and felling and thoughts with others. 1

(i) convening (ii) to receive

(iii) exchange of (iv) all of the above

(0 Media communication are .1

(i) outlets or tools used to store and deliver
information or data

(ii) conferences, exhibitions, fairs.

(iii) the imparting or exchanging of informa-
tion by speaking"

(iv) None of the above

(g) The promotion of a particular product or
company by means of advertising and

distinctive design is called

(i) Branding

(ii) Installation

(iii) Interactive art

.1



- are line, shape, forn'1, value"

(4)

(h)

rhythm and eolor.

(i) The elements of art

(ii) Color theory

{iii} eomponent of eoior

(iv) None of tlie above

Advertising is(i) I

(i) a marketing tactie involving paying for

space to promote a product, service, or

cause.

(ii) tlee placernent or affangemeat of vesuatr

eiements, sueh as fonm, slaape, tcxfure

etc. in visual arts.

{iii} a principle of design that suggests

mloverncnt or action.



(ii) Balance, eontrast, emrphasisn movernento

proportion, repetitiorn, sirnpiiaity,
spae€, and unity

(iii) Al[ of the above

{iv} None of t}rc above

Write true or false :

{a} A line eare vary in lengIh, width, direction,

1{

{0 ,Arrangernent of, coior. depth, fonn, line,
sirape, space, textutre, and value.

1I

(b) R.hyfhm is a prineiple of design tlaat suggests

moveffilent or aetion. Rhythnn is usually

eolors, and more. I

{e} Sesign is the ereatiom of the products and the

seryiecs tlaat peopl* usc. I

(d) Adver{ising is a rnarketing taetie ieivolving
pa$ng f,or spees to pronaote

seruiee, or eause.
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eurv&ture, value and color.



(e)

(f)

(h)

(e) Visual communication is the conveyance of
ideas and inforrnation in fomrs that can be

Visual balance is achieved when all parts of
a composition have equal weight and appear

to be stable. I

Below sentence is written in a font is called
IArial Black.

"Knowledge Is Power"

Identify the image given below: I

He is Mr. Bean.

(i) V/eb design is the process of creating
websites. It encompasses several different
aspects, including webpage layout* content
production, ffid graphic design. I
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fi) A (Visual) syrnbol stands for something. It
is connected to something through some form

of relation (visuat similarity, history etc). 1

(k) Monochromatic colors are all the colors

ftsues,_lmtq_A4d shades) of a single hue. I

0) A line can vary in length, width, direction,

curvafure, value and coior. I

(m) Design is the creation of the products and the

services that people use. I

(n) In the visual arts, composition is the place-

ment or arrangement of visual elements. 1

(o) Visual balance is achieved when all parts of
a eornposition have equal weight and appear

to be stable. I

PART * B

Marks - 45

3. (a) What is visual eommunication ? 2

(b) Discuss the various

eomnnunication.
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4. Diseuss the grorvth and developnaent of Visual

eommunieatioru ftone the eariy dmre tc present'

era" I

5" (a) \fu'hat is advertise ? 2

(b) What is &e importance of advemisememt in

our daitry life ? Disetlss with suitable ex-

amples.

(a) What is Branding ?

I

1

(b) Diseuss tJee various elements of branding im

modern age. 6

n. (a) \Xfhat is visual aids ? 2

(bi What is the importance of vis-ual aids in a

. presentation ?

8. Ansrver the questia*: (eowtpwlsory\ I

One day a rahbit was baastimg about how fast

he eould run. He was laughing at the turtle for

being so slow Mueh to the rabbtt's suqprise, the

turtie ehallenged hirn to a rac€. The rabbit ttrought

this was a good joke and accepted tlrc chailenge'

I
t
I

)'
I

was to be the umPire of'the raee. As

!€tsQri, the rabbit raced way ahead of the

everyCImc thought.

ss(w)(si



(e) [Turn over

*

The rabbit got to the halfiuay point and could not

see the turtle any-where. He was hot and tired and

decided to stop and take a short nap. Even if the

turtle passed him, he would be able to race to

the finish line atread of him. All this time the

turtle kept walking step by step. He never quits

no matter how hot or tired he got. He just kept

going.

However, the rabbit slept longer than he had

thought and woke up. He could not see the ttrtle

any where. He went at full speed to the finish

line but found the turtle there waiting for him"

Referenee image
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(i) Follow the reference image shown above and
create the overall situation of the story.

(ii) Design a storyboard to describe above story
in 6 frames with various posesftnoods and
expressions.

eomposition F'ormat can be landscape or
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